
Media release  
 
South Africa, 30 November 2010 – Naspers Limited (JSE: NPN) today 

announced results for the six months ended 30 September 2010.  
 

NASPERS BENEFITS FROM STRONG GROWTH AND SCALE 

 

Naspers today reported an 18% increase in revenue to R15,8 billion for the 

six months ended 30 September 2010.  Core headline earnings, which is 

considered by the board as a good indication of sustainable performance, 

were up 33% to R3,2 billion. This translates to R8,60 per share.  

 

The consolidated trading profit grew by 23% to R3,3 billion, mainly due to 

scale benefits.  Naspers’s share of income from associates, which includes 

Tencent in China, Mail.ru in Russia and Abril in Brazil, reached R1,4 billion.  

Free cash flow increased to R2,1 billion.  With gearing a low 14%, the 

balance sheet remains sound. 

 

“We had a good first half to the year”, said Ton Vosloo, Naspers chairman. 

“Underlying growth trends were generally positive, especially for the 

internet. The 2010 World Cup also had a positive impact on pay television”, 

he added.   

 

The pay-television businesses expanded by 498 000 gross subscribers. 

The group now reaches 4,4 million households across Africa. Pay-TV 

margins were lower due to cost pressures from growing the subscriber 

base and increased sport content costs. 



 

Internet revenues grew strongly and increased by 54% to R5,5 billion. 

Trading profits, up 73% on the previous year, amounted to R1,8 billion. 

Further investments were made in expanding the internet footprint and 

launching new products and services.  

 

Irdeto refined its products and structure.  Whilst consolidated revenues 

were flat, the operating performance of the technology division improved.   

 

Print media in South Africa showed only modest revenue growth of 4%. 

Media 24’s trading profits were up 10% due to improved cost efficiencies.  

 

“We may be able to maintain revenue growth during the second half of the 

year, but we’ll accelerate investment in new developments.  In pay-

television we will be launching new technologies like mobile television and 

DTT.  This is likely to subdue profits in the next six months,” Naspers CEO 

Koos Bekker said.  

 

“Increased focus on organic growth and building out internet businesses will 

result in more costs”, Naspers financial director Steve Pacak said, adding that 

the company was focused on medium to longer-term returns.  

 

 
For more information contact: 
 
Meloy Horn, Head of Investor Relations 
Tel:  +27 11 289 3320 

+27 11 289 4446 
Mobile:   +27 82 772 7123 



 
Steve Pacak, Financial Director 
Tel:  +27 21 406 3585 
  +27 21 406 2480 
Mobile:   +27 83 250 0006 
 
The complete results are available on the Naspers website at 
http://www.naspers.com. 
 
-------------------------------------------------------------------------------------------- 
 
IMPORTANT INFORMATION 
 
This media release contains forward-looking statements as defined in the United 
States Private Securities Litigation Reform Act of 1995. Words such as “believe”, 
“anticipate”, “intend”, “seek”, “will”, “plan”, “could”, “may”, “endeavour” and similar 
expressions are intended to identify such forward-looking statements, but are not 
the exclusive means of identifying such statements. While these forward-looking 
statements represent our judgements and future expectations, a number of risks, 
uncertainties and other important factors could cause actual developments and 
results to differ materially from our expectations. These include numerous factors 
that could adversely affect our businesses and financial performance. We are not 
under any obligation to (and expressly disclaim any such obligation to) update or 
alter our forward-looking statements whether as a result of new information, 
future events or otherwise. Investors are cautioned not to place undue reliance 
on any forward-looking statements contained herein. 
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