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Our segments operate in W
high -gr owt h markets across the [

Total GDP Total
growth internet user growth

2016 -2022 2016 -2022

Ecommerce revenue
growth vs peers

Prosus core Prosus core
markets markets

Prosus Ecommerce

Dy +24% QUi +42% Top 10 Euro internet +32%

NMEGES markets

1. Source: Passport and Goldman Sachs Research.
2. Prosus core markets i China, India, Brazil, Indonesia, Ukraine, Mexico, Turkey, Poland, Romania



éenabl i ng our Dbusinesses to eV ¢
scale across the portfolioé
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Cars transacted (k) Orders (m) Total payment value (  US$bn) Teams bookings ( US$m)
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We have picked attractive segments prosus

Segment IRRs for private companies 12017 7 CQ3 2022 I Prosus focus segments
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Market investments ( US$bn ), 2017 1 CQ3 2022
Note: Based on publicly known or estimated valuations; market investments are known invested amounts

Source: Prosus ; CB Insights; Pitchbook



éwhi ch has esthRrdslsi abBeBur opeods
| eadi ng consumer |1 nternet <co

1.7x next
largest
comp any
40
Market capitalisation 1 (US$bn)
14
12
9 9
! 6 6 5
l'.lll!.lnl'l @ Spotify ﬁ Adevinta ZAutaTrader » zalando al|egro rightmove
Delivery Hero ocado

1. Market data as of November 4 , 202 2. Source: Bloomberg



But times have changed



The world is in a different place today & private markets are

(@)
-

fundi

a S

reckoning

a

approaching

2]
+—
Q
X
=
®©
S
L
!
>
o
7
>
©
Q
+—
&)
()
—
—
@)
&)
e
=
Y—
+
(D)
>
+—
o
(=
()
>
@©
=
n
=
e
=
@©
=
©
>
Q
+—
©
=
—
o

Number of funding rounds

Total funding per
month* (bars)

per month* (line)

-1,500




Technology has a 20 -year track N
record of outperformance i

S&P 500 and Nasdaq index performance (indexed: Nov 2002 = 1)

NASDAQ 100

S&P 500
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And our group has outperformed over that period prosUs

Prosus/Naspers, S&P 500 and Nasdaq index performance (indexed: Nov 2002 = 1)

NASDAQ 100

S&P 500
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We are well practiced in driving change prosus

Active
p ortfolio
management

Organisation
development

Structural
evolution
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We are In a strong position prosus




Proven core business generating N
increasing profits i

Trading profit/(loss) ! (US$m)

FY18 FY19 FY20 FY21 FY22 1H FY23

1 Results from continuing owned and managed consolidated core Classifieds, Restaurant delivery and Payments businesses. Numbers exclude OLX Ukraine and the one  -off provision for Payments and Fintech in 1H FY23.



Catalysts for value creation
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profitability share
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We have a path to Ecommerce profitability

We are achieving scale in most of our
mar kets and exiting th

We continue to grow ahead of peers in

the worl dbés fastesti gra
Ecommerce revenues > 2x over

past two years

We continue to invest in businesses with
the highest potential i we expect 1H23
to be the peak of investment.

N
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We are focused on
cost optimisation and efficiencies
in all segments, in all markets
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We will continue the open -ended X,
prosus
repurchase  programme

The buyback accretes NAV per share The programme  builds on past accretive transactions 1

Annual
accretion

Continuing to imDVOVf_%V_ ] +

2

2020 2021

2021 Open -
share ended
buyback buyback

share share
buyback exchange

Illustrative NAV per share annualising buyback

programme at current pace

Prior to Year 13 Year 23 Year 33
buyback

1. NAV accretion at end of each action.
2. NAV per share prior to buyback based on NAV on 25 November 2022 adjusted for Tencent shares sold. Assumption that NAV was unc han ged except for the impacts of the buyback on number of Tencent shares owned.
&, NAV per share in year 1, 2 and 3 calculated by applying the annualised buyback impact across each year and assuming the disco unt remains constant.
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We expect a strong recovery from Tencent prosys

Buyback increases exposure to ﬂ
Tencent per share :

Tgnc ant &

B Tencent to benefit from secular growth,
enhanced by excellent execution

. 4

£

: ;.

5 = 5| "

o . o . e

o U_nlque position in Earnings recovery B

= *’ highly attractive deeply undervalued -

> Chinese internet by market

o market 4L " - ] -
(&S] 5

% [ T ) ]
|_

)

> _ World -class
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3 @ approach i distribute with proven track

= sharesinJD &  Meituan record

Prior to buyback Current

1Tencent value per share prior to buyback based on Tencent value on 25 November 2022 adjusted for Tencent value sold. Assumpti on that NAV was unchanged except for the impacts of the buyback.
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What you will hear today
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