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Letter to shareholders

Dear Shareholder

This summary of our results for the year to 31 March
2020 also includes an executive review of our
performance as published on 29 June 2020 in the
provisional report on the stock exchange news
services (SENS), on our website www.naspers.com,
and in major daily newspapers in South Africa.

The notice of the annual general meeting, form of
proxy and other administrative information form
part of this summarised report.

The integrated annual report and detailed
remuneration and governance reports will be
available on our website www.naspers.com on or
about 29 June 2020. The annual financial
statements were published on our website on

29 June 2020.

We believe that this approach to reporting confirms
our commitment to protecting the environment
where we can while we grow our business in a
sustainable manner.

Thank you for your support.

Worsns

Koos Bekker
Chair

29 June 2020
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Commentary

The past financial year has seen the Naspers group
transform as we executed several significant
strategic initiatives, which we believe will unlock
value over time. Operationally, the group ended the
year in a position of strength with accelerating
revenue growth in its ecommerce (online
commerce) portfolio, improved profitability and a
substantial net cash position with sufficient liquidity.
Underpinning these results, Tencent continued to
report resilience in an uncertain macro-environment.

Most recently, the onset of a global pandemic has
had a marked impact on the daily lives of people
globally and the economy at large. While the
impact is likely to persist for some time, we are
confident to weather the storm. The group’s focus is
on safety, plus leveraging its financial flexibility to
continue building a business that grows strongly,
generates high rates of return and provides
employment for thousands over the long term.

After many years of stock-price outperformance,
Naspers now represents an outsized position on the
JSE Limited’s shareholder weighted index (SWIX). To
extend our shareholder base and reduce that
outsized position, on 11 September 2019, we listed
our international internet assets on Euronext
Amsterdam as Prosus N.V. (Prosus). Prosus includes
all Naspers’s operations and investments outside
South Africa in online classifieds, food delivery,
payments and fintech (financial technology), etail
(online retail), travel, education, and social and
internet platforms. As Europe’s most valuable
consumer internet company, Prosus gives global
internet investors direct access to our portfolio of
international internet assets, as well as exposure to
Ching, India and other high-growth markets. Prosus
also has a secondary listing on the JSE Limited
(ISE) in South Africa. At the date of listing, Prosus
was 73.84% owned by Naspers, with a free float of
26.16%. In January 2020, to fulfil an obligation to
the South African Reserve Bank to repatriate
US$1.5bn to South Africa, Naspers sold 22 million
shares in Prosus, representing 1.35% of the issued

Prosus N ordinary shares to institutional investors for
gross proceeds of €1.5bn (US$1.64bn). Following
the disposal, Prosus was 72.49% owned by Naspers
with a free float of 27.51%. We have no intention to
sell additional shares of Prosus.

All proceeds, net of expenses and costs, received
by Naspers from this disposal were repatriated to
South Africa as required and used to return capital
to our shareholders in the form of a share
repurchase programme. This was completed on

24 March 2020, with a total of ? 156 705 Naspers
N ordinary shares being repurchased (representing
2.06% of the issued Naspers N ordinary shares prior
to the programme). A total of R22.4bn (US$1.4bn),
including transaction costs, was paid (representing
an average cost of R2 447.11 per Naspers N
ordinary share). The Naspers N ordinary shares
repurchased have been cancelled and delisted.
We are pleased with the outcome which, through
the sale of Prosus N ordinary shares with a lower
discount to net asset value and repurchase of
Naspers N ordinary shares with a larger discount to
net asset value, realised around R3.3bn in
shareholder value. As a result, Naspers had

435 511 058 N ordinary shares in issue at 31 March
2020.

In ecommerce, all key segments made progress
against financial and strategic objectives. The
Classifieds as well as Payments and Fintech
segments have now reached profitability at their
core and continue to grow profits, while investing to
drive growth. Classifieds is expanding considerably
faster than many of its peers. Food Delivery was the
most significant investment area, as we grow the
market and our position in it by investing in
technology. We are also focusing on building
first-party delivery capabilities, city and restaurant
reach. To date, this investment has driven order and
revenue growth in our Food Delivery operations
ahead of global peers. We believe Food Delivery
fits our strategy, as it addresses a major consumer
need that can be fundamentally transformed by
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Commentary (continued)

technology. The progress of our core ecommerce
segments, which are scaling well, builds confidence
in our ability of identifying opportunities to create
value.

Tencent delivered a solid financial performance,
particularly in fintech and business services. Its
expanding ecosystem drives strong user
engagement, ahead of local and international
peers. This positions Tencent to offer new products
and services to users. We continue to benefit from
the close relationship and partnerships we have
established in some of our markets.

We ended the financial year facing the global
Covid-19 pandemic, with many of our markets
locking down in March 2020. Our priority was the
wellbeing of our 25 000 people and the
communities we serve around the world. As a
global company operating in numerous locall
markets, we take our responsibility seriously. We
are helping our people and communities navigate
this crisis. In April 2020, we committed R1.5bn
(US$84m) in emergency aid to the South African
government'’s response to the crisis. We contributed
R500m to the Solidarity Fund announced by the
South African president, plus R1bn worth of
personal protective equipment and other medical
supplies. This equipment was rapidly sourced - in
partnership with the Chinese government and
Tencent - to support South Africa’s frontline health
workers. It was delivered in multiple shipments, with
the final shipment delivered on 12 June 2020.
Prosus also donated INR100crore (US$13m) to the
Indian government’s response to the Covid-19 crisis
via the Prime Minister’s Citizen Assistance and
Relief in Emergency Situations Fund. In addition, at
local level, many of our companies have made
meaningful contributions. Across the group, we
continue to identify ways in which our technologicall
expertise, global networks and resources can be
used to support the fight against this virus.

We will continue to respond quickly to the evolving
situation to safeguard our people, maintain our
ability to serve our customers and protect our
businesses. While we believe each of our segments
will continue to benefit from secular growth trends,
the global pandemic has affected operations and
we need to draw attention to its potential impacts
on the 2021’s financial year. That said, we believe
the fundamentals of our businesses remain strong.
We have sufficient liquidity to run the company and
the ability to invest in opportunities that may arise
during this period.

Given the wide geographical span of our
operations and significant investments in
ecommerce in particular, reported earnings are
materially impacted by foreign exchange
movements and the effects of acquisitions and
disposals. Where relevant in this report, adjustments
have been made for the effects of foreign
currencies and acquisitions and disposals. These
adjustments (pro-forma financial information) are
quoted in brackets after the equivalent metrics
reported under International Financial Reporting
Standards (IFRS). A reconciliation of pro-forma
financial information to the equivalent IFRS metrics
is provided elsewhere in these summarised
consolidated financial statements.

Financial review

Group revenue, measured on an economicinterest
basis, was US$22.1bn, reflecting growth of 17%
(23%) from continuing operations. Measured
similarly, and including the stepped-up investment in
Food Delivery, group trading profit grew 13% (17%)
year on year to US$3.7bn. Tencent grew revenues
by a healthy 16% (21%) year on year. Driven by
Classifieds, Etail, and Payments and Fintech, the
ecommerce business posted strong performance.
Overall revenue growth in ecommerce, adjusted for
acquisitions and disposals, grew 32% in local
currency, a 6% acceleration year on year. This was
led by the Food Delivery segment, which grew
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Commentary (continued)

orders 102% and revenues by 99% (105%), and
strong growth in Classifieds, up 48% (37%). Tencent's
profitability improved 17% (22%). Trading losses in
ecommerce rose to US$964m, reflecting our
investment in Food Delivery to grow markets and
sustain our leading positions. Excluding the
increased investments in Food Delivery, and
Payments and Fintech as well as acquisitions and
disposals, ecommerce trading losses reduced by
24% or US$76m in local currency.

Core headline earnings from continuing operations
were US$2.9bn - down 5% (1%). Improving
profitability in Tencent and the more established
ecommerce businesses were partially offset by
increased taxation related to the Prosus investment.
Through listing Prosus and the subsequent sale of
additional shares, minority shareholders with a
27.51% interest in Prosus were introduced. This
reduced the attributable share of Naspers
shareholders in the Prosus core headline earnings
contribution for the year ended 31 March 2020 by
US$466m (2019: US$nil).

Across the group, we invested US$1.3bn to expand
our ecosystem and reach. Notably: through PayU,
an investment of US$66m in Wibmo to expand our
Indian footprint in payment security, mobile
payment solutions and processing services; an
investment of US$163m in PaySense broadens our
ecosystem in India as we now start to offer
consumer credit, an investment of US$199m in
lyzico, a leading payment service provider in Turkey,
and US$48m in Red Dot Payment (Red Dot),
providing payment solutions in Singapore and
expanding across Southeast Asia. In Classifieds, we
acquired a controlling stake in Frontier Car Group
for US$320m and the contribution of certain
subsidiaries, expanding our transactions business.
Ventures invested US$81m in Meesho Inc,, a
leading social commerce online marketplace in
India, continuing our successful track record of
identifying Indian opportunities with the potential to
become large businesses. We are also increasing

our exposure to the edtech (educational
technology) businesses by investing a further
US$25m and US$44m in our education associates
Brainly and Udemy respectively. In the Food
Delivery business, we invested a further US$100m in
our associate Swiggy.

At year-end, we had a solid net cash position of
US$4.8bn, comprising US$8.3bn of cash and cash
equivalents (including short-term cash investments),
net of US$3.5bn of interest-bearing debt (excluding
capitalised lease liabilities). We also have an
undrawn US$2.5bn revolving credit facility. Overall,
we recorded net interest income of US$16m for the
year. In December 2019, Prosus established a
US$6bn global medium-term note programme. In
terms of this programme, Prosus may periodically
issue notes denominated in any currency, with a
maximum outstanding aggregate nominal amount
of US$6bn. The notes trade on the Euronext Dublin
stock exchange. Under the programme, in January
2020, we successfully issued US$1.250bn 3.68%
notes due in 2030. The purpose of this offering was
to raise proceeds to redeem the US$1.0bn 6.00%
notes due in July 2020. The principal and interest
accrued to the maturity date of these notes were
repaid in February 2020. The group has no debt
maturities due until 2025.

Consolidated free cash outflow was US$383m,
compared to the prior-year outflow of US$120m
from continuing operations (excluding the
Video-Entertainment segment). This change reflects
increased investment in the Food Delivery business,
as well as negative working-capital effects, offset
by merchant cash timing differences of US$28m,
and transaction costs of unbundling MultiChoice
Group and listing Prosus of around US$113m.
Dividend income received from Tencent increased
US$35m to US$377m. Cash extractions from our
profitable Classifieds businesses continued to grow,
increasing US$70m to US$305m. Covid-19 may
have a short-term impact on that trajectory, but the
positive trend is expected to return.
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Commentary (continued)

We adopted the new accounting standard IFRS 16
Leases on a prospective basis. Accordingly,
comparative information has not been restated.
Refer to note 2 for further details.

The company’s external auditor has not reviewed or
reported on forecasts included in these summarised
consolidated financial statements.

Unless otherwise stated, the following segmentall
reviews are prepared on an economicinterest basis
(which includes consolidated subsidiaries and a
proportionate consolidation of associates and joint
ventures).

Segmental review

Internet

Internet revenues were US$21.9bn, up 17% (23%).
Internet trading profit rose 12% (16%), even as we
increased investment across the portfolio and
particularly in Food Delivery, as many ecommerce
units improved their profitability. Tencent delivered
a solid performance.

Ecommerce

Overall, ecommerce revenue increased 19% (32%)
to US$4.7bn, a 6% acceleration year on year. This
was led by contributions from Classifieds, Payments
and Fintech, Food Delivery and Etail.

Trading losses rose to US$964m after increased
investment to capture the online food-delivery
opportunity and additional investments in payments
and fintech to expand its footprint and build its
credit offering. Excluding these and acquisitions
and disposals, ecommerce trading losses reduced
by 24% or US$76m in local currency, excluding
acquisitions and disposals. Our investments in the
Food Delivery business have already started
delivering meaningful scale, evidenced by
continued strong growth in orders and revenue.
Classifieds continued to invest in convenient
transactions, resulting in increased trading losses in
that business as it scales. However, overall
profitability in Classifieds improved year on year

due primarily to continued revenue growth and
strong margins at Avito, Central and Eastern Europe
and reduced losses in letgo. Overall, Classifieds
trading profit increased 1 933% in local currency,
excluding acquisitions and disposals. Etail reported
narrowing trading losses. Growth in PayU’s core
payment service provider (PSP) businesses reduced
the trading profit margin from 2% last year to 1%
this year.

Revenues from our profitable ecommerce
businesses totalled US$2.3bn, with trading profits of
US$411m. Compared to US$2.0bn and US$414m
last year, this reflects growth in local currency of
18% and 13% respectively.

Classifieds

Building on the momentum from the previous
financial year when the business became
profitable, Classifieds delivered healthy results
while expanding its business model. This is one of
the fastest-growing classifieds businesses globally,
with accelerating revenue growth of 48% (37%) to
US$1.3bn. It generated trading profits of US$44m,
driven by strong revenue growth in listings and
margin improvement.

Convenient transaction revenue was US$393m,
compared to US$103m in the prior year, growing
282% (164%) and contributing 30% of overall
Classifieds revenue for the year. We are investing to
improve the value proposition for our customers by
deepening our relationships with partners and the
breadth of our offering in autos. Larger markets in
Russia and Europe drive growth, with strength in
autos and real estate verticals, where leading
market positions combine with operational
execution to drive monetisation and successful
financial outcomes. In Russia, Avito has maintained
good momentum, recording revenues of RUB25.7bn
or year-on-year growth of 22%. Avito delivered a
trading profit margin of 51%, with autos and reall
estate revenue growing 38% and 21% year on year,
respectively. Poland remains the cornerstone,
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Commentary (continued)

growing revenues 16% (21%) to US$185m and
recording a trading profit margin of 58%. Autos, real
estate and business services all performed above
expectations.

In the convenient transactions business, CashMyCar
in India grew revenue 229% in local currency to
US$78m, by expanding to over 70 inspection
centres and more than 21 000 transactions at the
end of the period.

OLX Brazil, our joint venture with Adevinta, improved
its financial performance with year-on-year revenue
growth of 10% (20%), due to vertical strength.

Competition in general classifieds increased
steadily. In 2020, we expanded our ecosystem and
offering, while anchoring our competitive
advantage where possible. This has allowed us to
enhance our localised footprint.

In December 2019, Classifieds increased its
shareholding to a majority in Frontier Car Group,
enabling synergies and a presence in ten
developing countries globally, with more than

450 inspection centres and over 89 000 transactions
for the financial year. In Russia, the acquisition of
MaxPoster in January 2020 (focused on providing
business solutions to car dealers) deepens product
offerings across the autos category.

On 3 March 2020, OLX Brazil reached an
agreement to acquire Grupo Zap, which includes
two leading Brazilian real estate verticals: Zap and
VivaReal. The transaction is subject to approval by
the Brazilian competition authorities and is
expected to close in the second half of 2020. This
investment will be financed equally by the joint
venture partners.

On 26 March 2020, we announced the merger of
our letgo US business with OfferUp, a deal that
combines two of the leading classifieds brands in
the US with complementary footprints. This will give
the business a solid foundation in a highly

competitive market. The transaction received
regulatory approval and is expected to close 1 July
2020.

On 26 April 2020, we completed the merger of our
subsidiary Dubizzle Limited (BVI), the leading
classifieds platform for users in the United Arab
Emirates (UAE), with Emerging Markets Property
Group (EMPG). EMPG owns and operates bespoke
classifieds portals in different emerging markets
across the world, including Bayut in Dubai, Zameen
in Pakistan, and Mubawab in Morocco, North
Africa. The group also contributed cash of some
US$75m. Following the transaction, the group will
hold a 39% interest in EMPG and account for this
interest as an investment in associate.

In mid-March 2020, many of the markets in which
we operate entered lockdown. In Classifieds we
have seen a decline in traffic in marketplaces but
have taken steps to assist customers and partners.
In the short term, we expect to record some impact
on revenue and profitability.

Food Delivery

This sector is evolving rapidly, moving from a
marketplace model (third-party or 3P) to
implementing an own-delivery model (first-party or
1P). This is increasing the size of the market and
corresponding opportunity. We are at the forefront
of this transformation and investing heavily in Food
Delivery to grow both the size of the market and our
position. We invest in product and technology
innovation, including logistics, convenience and
grocery delivery, cloud kitchens and private brands.
We are also investing in technology, which is
significantly improving consumer targeting to
optimise customer acquisition and marketing costs,
while improving 1P economics by smartly routing
delivery representatives to points of highest
demand density. We anticipate further opportunity
in this market which will be disrupted by technology.
Our investment in the Food Delivery business has
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meaningful scale, as evidenced by continued
growth in orders and revenue.

In the current year, this segment grew rapidly and is
now one of the fastest-growing platforms globally,
producing cumulative annualised gross
merchandise value (GMV) growth of 76% year on
year. Segment revenue increased 99% (105%), with
strong contributions from our entire portfolio.
Trading losses rose to US$624m from US$171m,
reflecting continued investments in growth by the
respective businesses.

In Latin America, iFood posted revenue growth of
94% (113%), as a result of product innovation and
the growth of its logistics business. iFood remains
the clear leader in Brazil and holds competitive
positions in Mexico and Colombia. In March 2020,
iFood Brazil supported a network of 160 000 active
restaurants and processed 31 million orders,
compared to 17 million last year. iFood Brazil has
ramped up its own-delivery business, and 1P orders
now exceed 30% of orders and the total volume of
the nearest 1P competitor. In April 2020, we
announced that iFood would join forces with
Delivery Hero in Colombia. iFood will retain a 51%
share and operate the combined business,
Domicilios.com.

In India, Swiggy’s revenue grew 182% year on year,
driven by expansion into new cities. Swiggy now
operates in over 520 cities and supports more than
160 000 restaurant partners, up from 85 000 a year
ago. We invested an additional US$100m in Swiggy
in February 2020 to support its business growth,
increasing our already substantial commitment in
India.

For the year ended 31 December 2019, Delivery
Hero reported segmental revenue growth of 109%
and order volume growth of 80%. GMV grew 66%
year on year in constant currency to €7.4bn,
primarily due to faster delivery times, efficiencies in
customer acquisition and increased order frequency

following investments to improve product and
technology. Delivery Hero engaged in M&A and
portfolio consolidation during the year, like the
acquisition of shares in South Korean Woowa
Brothers Corp., and the incorporation of a joint
venture to consolidate their footprint in the region.
Delivery Hero has also restructured its German
operations, disposing of its food-delivery business
to Takeaway.com N.V. for cash and an equity stake
in Takeaway. More information on Delivery Hero's
results is available at https://ir.deliveryhero.com.

The lockdown state in many of our markets affected
the Food Delivery business. While our platforms are
recording increased demand, we have not always
been able to meet demand due to supply issues as
restaurants closed. In India, Swiggy has been
permitted to continue operating during the
lockdown but this was not implemented uniformly
across the country and Swiggy’s services have been
halted in some regions. It is engaging with national
and regional authorities in India. In Brazil, iFood’s
efforts to assist its restaurant and food-delivery
partners have mitigated some supply issues and
order volume is holding up well. In the longer term,
we believe the current environment may drive a
structural shift in global consumption patterns in
favour of food delivery.

Payments and Fintech

PayU’s revenue grew 19% (21%) year on year, on
the back of 26% (29%) higher volumes processed.
Processed volumes reached US$37.9bn, driven by
30% growth in the number of transactions
processed. The Payments and Fintech business’s
trading loss margin increased from 12% last year to
16%. This reflected improvement in profitability in
the core PSP business, offset by investment to build
a credit offering, primarily in India, and expanding
our footprint in Southeast Asia with the Red Dot
acquisition.

The payments business in India remains the growth
engine, with volumes growing 30% (32%). In 2020,
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India’s processed volumes were US$19.4bn, 51% of
the total volume processed by PayU. Structural shifts
to digital payments in the country, our ability to
increase conversion rates for enterprise merchants,
along with our ability to enter new segments such
as billing and small/medium-sized businesses, have
been the main drivers of this growth at above
market rates.

In July 2019, we acquired Wibmo (a payment
security leader), and also created closer
partnerships with leading banks to reduce
transaction failures and further strengthen our
relationship with merchants.

In line with PayU’s mission to build a world without
financial borders, we have been pioneering credit
for underbanked people in India. We started
building an inhouse credit business two years ago
and organically scaled this to over US$10m monthly
issuances. We recently acquired a majority stake of
79.2% in PaySense for US$163m. PayU is setting the
ambitious goal of building a strong credit franchise
in India. While we believe the expansion of our
credit business over time offers significant potential,
it is important that we build the loan book
methodically, with acceptable loss rates. We have
temporarily paused due to the global pandemic.

In mid-March 2020, our Payments and Fintech
business began to be impacted by lockdowns in
markets in which we operate. It is still too early to
estimate the full impact although we have seen a
significant initial drop in transaction volumes in
payments. India represents over 50% of the
payments and fintech business’s transaction
volumes. In time, this business is expected to
benefit from large sectoral trends, including more
customers transacting online and more online
transactions being executed through alternative
forms of payment (other than cash). Our European
businesses appear resilient and continued to grow
during the pandemic, although that could change if

the broader economic environment deteriorates
further.

In December 2019, we completed the acquisition of
a 90% interest in lyzico for around US$199m to
consolidate our position in Turkey’s high-growth
ecommerce market. Turkey is now our second-
largest market in the Europe, Middle East and
Africa region. On integration, PayU will be able to
leverage existing relationships with global
merchants and lyzico’s product capabilities to drive
incremental cross-border volume.

We also added the South Asia market to our
footprint by acquiring a majority in Red Dot, based
in Singapore. Southeast Asia is an attractive base
to enter one of the most dynamic markets globally,
with ecommerce growth (62% CAGR 2015-19) and a
high share of alternative payment methods (70% of
ecommerce). This transaction gives us access to
local payment-processing capabilities, supporting
our merchants” expectations, and provides unique
payment solutions particularly for the hotel and
hospitality segment. We have integrated Red Dot
into our global hub to offer all existing merchants
access to the south-east Asia market.

Etail

The Etail segment accelerated revenue growth to
19% year on year, measured in local currency and
adjusted for the disposal of Flipkart. On the same
basis, the segment also improved its profitability,
reducing its trading losses by economies of scale
such as higher gross margins and fixed cost control.

eMAG, our leading business-to-consumer (B2C)
platform in Central and Eastern Europe, continued
to outpace market growth and improve its
economics over the review period. Organic revenue
growth reached 16% and trading profit increased
35%. eMAG's core market, Romania, realised 17%
GMV growth in local currency. Performance was
particularly strong across the 3P marketplace, which
grew 26% in local currency. In Hungary, eMAG's
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second-largest market, the business delivered GMV
growth of 25% in local currency. Both the retail and
marketplace businesses contributed meaningfully to
eMAG Hungary's results.

eMAG'’s main market, Romania, entered lockdown
on 26 March 2020, but the business is holding up
well. It has recorded a boost in the early stages of
the lockdown as customers shifted to online
purchasing. While the rate of growth is likely to
subside over time, we believe the pandemic may
prove an accelerator in the structural shift to
ecommerce.

In October 2019, the Hungarian competition
authority approved the merger of eMAG Hungary
with eDigital, two leading online retailers. This
combination expands eMAG's product offering to
consumers and brings in the experienced and
talented eDigital founders who will lead the
merged business.

Takealot, South Africa’s number 1 etailer, extended
its leadership and grew GMV 46% year on year in
local currency. Takealot's trading loss reduced by
20% in local currency and would have improved
more, but for investment in the promising food-
delivery business. This was driven in part by
improving gross margins and disciplined
management of operating costs. Takealot recorded
revenue growth of 28% in local currency. One of the
main drivers was the marketplace business, which
grew GMV 77% year on year. Mr D Food, South
Africa’s leading food-delivery service, continues to
scale as it expands the local market for food
delivery. Mr D Food’s GMV grew 94% and revenue
grew 83%, both in local currency.

In South Africa, our Takealot business was allowed
to sell and deliver only essential items in the first
phase of the lockdown. The list of items was later
expanded. In addition, Mr D Food is gaining
momentum as take-away restaurants are slowly
reopening.

Travel

In April 2019, we announced the exchange of our
43% interest in MakeMyTrip, our equity-accounted
online travel investment in India, for a 5.6% interest
in Trip.com Group Limited (formerly Ctrip.com
International Limited) (Trip.com). The transaction
closed at the end of August 2019, resulting in a
gain of US$599m. Our share of MakeMyTrip’s
reported revenues was US$146m, up 8% (measured
in local currency, adjusted for acquisitions and
disposals).

We include eight months of results for MakeMyTrip
in our segmental results, representing our share of
its earnings for the period up to disposal and a
catch-up of the lag period applied in reporting its
results. On a similar basis, trading losses in the
Travel segment (measured in local currency,
adjusted for acquisitions and disposals) increased
21% year on year. After the Trip.com transaction, our
Travel segment will cease to exist and will not be
reported on after this financial year. The investment
in Trip.com is accounted for at fair value through
other comprehensive income. More information on
MakeMyTrip’s results is available at
http://investors.makemytrip.com.

Tencent

For the year ended 31 December 2019, Tencent's
revenue of RMB377bn was up 21% year on year.
Non-GAAP profit attributable to shareholders
(Tencent’s measure of normalised performance)
grew 22% to RMB94bn.

Revenues from value-added services increased 13%
to RMB200bn, with online games’ revenues growing
10% to RMB115bn and social networks’ revenues
rising 17% to RMB85bn. Revenues from fintech and
business services increased 39% to RMB101bn, and
revenues from the online advertising business rose
18% to RMB68bn.

Tencent continued to lead in China, with nine of the
top 20 mobile apps. Combined monthly active
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users (MAU) of Weixin and WeChat increased 6% to
1.16 billion. The Weixin mini program ecosystem
became increasingly vibrant, with an annual
transaction volume of over RMB800bn. With
enhanced chat and friend recommendation
features, as well as entertainment use cases via
mini programs, QQ'’s popularity with the younger
generation continues to increase. However, QQ
smart devices’ MAU declined 7.5% year on year to
647 million as Tencent proactively cleaned up
spamming and bot accounts.

China’s online games market recovered after
in-game monetisation licence approvals resumed in
December 2018. Tencent extended its leadership. It
has also made breakthroughs in self-developed
games for international markets, with five of the
top 10 international mobile games. Tencent'’s
international revenue rose to 23% of total online
games revenue in the fourth quarter of 2019.

Tencent currently operates the largest mobile
payment platform in China by daily active users
(DAU) and transaction volumes. Daily commerciall
payment transactions exceeded 1 billion as Tencent
deepened penetration among offline merchants. In
cloud, Tencent has over 1 million paying customers
and outgrows peers with increasing scale and
higher operating efficiency.

Despite the challenging economic environment,
Tencent achieved robust advertising revenue growth
by progressively realising the potential of Weixin
Moments and expanding its mobile ad network.
Tencent video subscriptions exceeded 100 million.
Music subscription accelerated as it benefited from
the pay-for-streaming model.

Tencent continues to grow off a very large base in
a market that appears to be emerging well from
the impact of Covid-19. It has been working
relentlessly to mitigate the impacts of the
pandemic. Tencent has steered its engineering
scale and product suite to help the government and

businesses navigate and recover from the impacts
of Covid-19. This has benefited millions of
enterprises that used WeChat for Work to resume
operations in the wake of the outbreak. Over

300 million Weixin users have used Tencent Health
as an access point for real-time pandemic data,
online consultations and self-diagnosis services
powered by artificial intelligence (Al). Through
Tencent Medipedia, users can access professional
medical information. Tencent has also provided
medical Al imaging capabilities to assist the
diagnosis of Covid-19. Its operational performance
has remained resilient through the crisis,
underpinning the value of its diverse portfolio and
broad ecosystem.

More information on Tencent’s results is available at
www.tencent.com/en-us/ir.

Mail.ru

For the year ended 31 December 2019, Mail.ru’s
revenues grew 22% to RUB87.1bn. Non-GAAP
EBITDA (Mail.ru’s measure of normalised
performance) grew 10% to RUB29.8bn. Advertising
revenue rose 23% to RUB36.5bn. This was driven by
user and user-engagement growth, increased
inventory of video advertisements and contextual
targeting advertisements, and technology
advancements in its advertising platforms.

Online games revenue grew 20% to RUB28bn.
International revenues accounted for 68% of online
games revenue.

Mail.ru is leveraging its leadership in the social
and communications segment to build social
ecommerce and online-to-offline (020)

verticals that complement its user experience.

A transformational AliExpress Russia joint venture
between Mail.ry, Alibaba, MegaFon and Russian
Direct Investment Fund was launched. This
integrates Mail.ru’s cross-border ecommerce
platform, Pandao, with Alibaba’s AliExpress and
Tmall services in Russia. In December 2019,
Sberbank and Mail.ru formed a Russian 020
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Commentary (continued)

services platform joint venture, focusing on food
technology and mobility. Mail.ru contributed its
food-delivery business, Delivery Club, and a 29.67%
stake in Citymobil, Russia’s second-largest taxi
application, to the new entity.

As a long-term investor in Russian digital
businesses, we continue to monitor proposed
legislation that would potentially limit foreign
ownership of businesses in Russia that are defined
as significant information resources. As a long-
standing participant in the country, we have stayed
the course through various business cycles, up and
down. We remain confident of a continued
favourable disposition to our investment in the
country.

More information on Mail.ru’s results is available at
https://corp.mail.ru/en/investors/.

Prospects

We anticipate a time when Covid-19 will no longer
have the impact on the global economy it has
today. We hope to emerge from the global
pandemic stronger.

Until then, we face these challenges from a position
of relative financial strength. We closed our
financial year on 31 March 2020 with US$4.8bn in
net cash and a US$2.5bn undrawn revolving credit
facility; with accelerating growth in our ecommerce
portfolio, and improved profitability. We believe we
have sufficient liquidity to run the company, while
investing in opportunities that may arise during this
period.

Our focus will remain on driving profitability in our
more-established ecommerce segments, such as
the classified markets and PSP business in the
payment and fintech segment. We will invest
substantially in food delivery, as well as the
convenient transaction model in classifieds and
credit in payments. Our strong balance sheet
provides a basis for driving growth and unlocks
new opportunities. We will also improve the

competitiveness of our platforms by investing in tech
and product, and reinforcing our Al capabilities.

All our operations have business continuity plans in
place. We are assessing potential impacts and
supporting our businesses. The challenges of
Covid-19 will vary by sector and geography, but we
have the teams, the resources and the experience
required to navigate them.

Directorate

From 31 March 2020, our non-executive director
and lead independent director, Fred Phaswana,
retired from the board. Fred Phaswana served on
the board since 2003. He was lead independent
director from April 2015 and a director of various
group structures. He was also a member of the
human resources and remuneration and nomination
committees. The board thanks him for his superb
commitment to the group over many years -

his unique contributions were highly valued and will
be missed. From 1 April 2020, Hendrik du Toit, an
independent non-executive director, was appointed
lead independent director.

In addition, from 24 April 2020, Ben van der Ross,
independent non-executive director, stepped down
from the audit and risk committees and was
appointed to the social, ethics and sustainability
committee. The board thanks him for his valuable
contribution over many years to the audit and risk
committees.

The appointment of Manisha Girotra as an
independent non-executive director was confirmed
on 1 October 2019. Ms Girotra also serves as a
member of the audit committee.

From 26 June 2020, Ying Xu was appointed as an
independent non-executive director.
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Commentary (continued)

Dividend number 91

(All figures in South African cents unless stated otherwise.)

The board recommends an annual gross dividend
of 580 cents (2019: 715 cents) per listed N ordinary
share, and 116 cents (2019: 143 cents) per unlisted
A ordinary share. In determining the proposed

N ordinary share dividend, the board considered
that shareholders who held listed N ordinary shares
last year at the time of listing Prosus would have
received shares in Prosus or additional shares in
Naspers Limited. These, if they continued to hold
those shares, would entitle them to receive either
an additional Prosus dividend of 11 euro cents
(South African rand equivalent to be determined

at the time of payment, currently 213 South African
cents, based on exchange rate at 26 June 2020)
per share, or dividends on their additional Naspers
N ordinary shares received. The combined Naspers
and Prosus dividend represents an increase of
around 10% on the prioryear Naspers dividend per
share.

If confirmed by shareholders at the annual general
meeting on Friday 21 August 2020, dividends will
be payable to shareholders recorded in the books
on Friday 27 November 2020 and paid on Monday
30 November 2020. The last date to trade cum
dividend will be on Tuesday 24 November 2020
(shares trade ex-dividend from Wednesday

25 November 2020). Share certificates may not be
dematerialised or rematerialised between
Wednesday 25 November 2020 and Friday

27 November 2020, both dates inclusive. The
dividend will be declared from income reserves.

It will be subject to the dividend tax rate of 20%,
yielding a net dividend of 464 cents per listed

N ordinary share and 92.8 cents per unlisted

A ordinary share to those shareholders not exempt
from paying dividend tax. Dividend tax will be

116 cents per listed N ordinary share and

23.2 cents per unlisted A ordinary share.

The issued ordinary share capital as at

29 June 2020 was 435 511 058 N ordinary
shares and 961 193 A ordinary shares.

The company’s income tax reference number is
9550138714.

Preparation of the summarised
consolidated financial statements

The preparation of the summarised consolidated
financial statements was supervised by the group’s
financial director, Basil Sgourdos CA(SA). These
results were made public on 29 June 2020.

On behalf of the board

Worer 7

Koos Bekker Bob van Dijk
Chair Chief executive

Cape Town
29 June 2020
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Summarised consolidated income statement

Year ended 31 March

2020 2019

US$'m US$'m
Continuing operations
Revenue from contracts with customers 4 001 3291
Cost of providing services and sale of goods (2 692) (2 104)
Selling, general and administration expenses (1 960) (1716)
Other gains/(losses) - net (69) (38)
Operating loss (720) (567)
Interest income 245 284
Interest expense (229) (205)
Other finance income/(costs) - net 129 130
Share of equity-accounted results 3 932 3410
Impairment of equity-accounted investments (21) (88)
Dilution losses on equity-accounted investments (52) (182)
Net gain on acquisitions and disposals 351 1609
Profit before taxation 3 635 4391
Taxation (231) (229)
Profit from continuing operations 3 404 4162
Profit from discontinued operations - 2 759
Profit for the year 3404 6921
Attributable to:
Equity holders of the group 3137 6 901
Non-controlling interests 267 20

3 404 6921
Per share information related to continuing operations("
Earnings per ordinary share (US cents) 718 965
Diluted earnings per ordinary share (US cents) 699 950
Headline earnings for the year (US$'m) 2 206 3719
Headline earnings per ordinary share (US cents) 505 851
Diluted headline earnings per ordinary share (US cents) 487 837
Core headline earnings for the year (US$'m) 2 863 3000
Core headline earnings per ordinary share (US cents) 656 687
Diluted core headline earnings per ordinary share (US cents) 637 673
Net number of ordinary shares issued ('000)"
- weighted average for the year 436 756 436 977
- diluted weighted average 438 481 438 835

I Weighted average number of shares for the year ended 31 March 2019, have been adjusted to include those shares
issued for no consideration from the start of the earliest period presented ie 1 April 2018, to permit comparability in
accordance with IAS 33 Earnings Per Share. Per share data has accordingly been recalculated for all periods presented.

Refer to note 1 for additional information.
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Summarised consolidated statement of comprehensive income

Year ended 31 March

2020 2019
US$'m Us$'m

Profit for the year 3 404 6921
Total other comprehensive loss, net of tax, for the year(" (1372) (455)
Translation of foreign operations ‘ (1321) (1529)
Net fair-value (losses)/gains ‘ (292) 11
Cash flow hedges ‘ - 169
Share of other comprehensive income and reserves of equity-accounted
investments 241 918
Tax on other comprehensive income ‘ - (24)
Total comprehensive income for the year 2 032 6 466
Attributable to:
Equity holders of the group 2013 6 452
Non-controlling interests 19 14

2 032 6 466

™ All components of other comprehensive income may subsequently be reclassified to profit or loss except for fair value
loss of US$291.8m (2019: gains of US$10.8m) relating to the group’s financial assets at fair value through other
comprehensive income and fair value gains of US$78.7m (2019: US$752.4m) from equity-accounted investments’ financial
assets at fair value through other comprehensive income and other direct reserve movements.
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Summarised consolidated statement of financial position

Year ended 31 March

2020 2019
Notes Us$'m US$'m
Assets
Non-current assets 26 807 23133
Property, plant and equipment 457 191
Goodwill 10 2 237 2120
Other intangible assets 898 877
Investments in associates 22 235 19 746
Investments in joint ventures 74 96
Other investments and loans 818 74
Other receivables 13 7
Derivative financial instruments 55 1
Deferred taxation 20 21
Current assets 9 512 10 552
Inventory 260 209
Trade receivables 139 172
Other receivables and loans 542 518
Derivative financial instruments = 4
Short-term investments 4 060 7 298
Cash and cash equivalents 4 303 2 284
9 304 10 485
Assets classified as held for sale 12 208 67
Total assets 36 319 33 685
Equity and liabilities
Capital and reserves attributable to the group’s equity
holders 21750 27 999
Share capital and premium 3 362 4 945
Other reserves (8 508) (739)
Retained earnings 26 896 23 793
Non-controlling interests 8 178 132
Total equity 29 928 28 131
Non-current liabilities 4 184 3973
Capitalised lease liabilities 231 5
Liabilities - interest-bearing 3 508 3237
- non-interest-bearing 20 3
Other non-current liabilities 205 544
Post-employment medical liability 17 21
Derivative financial instruments 2 33
Deferred taxation 201 130
Current liabilities 2 207 1581
Current portion of long-term debt 67 23
Trade payables 322 287
Accrued expenses and other current liabilities 1722 1258
Derivative financial instruments 38 3
Bank overdrafts 32 8
2 181 1579
Liabilities classified as held for sale 12 26 2
Total equity and liabilities 36 319 33 685
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Summarised consolidated statement of changes in equity

Share Foreign

capital currency
and  translation Hedging
premium reserve reserve
Us$'m US$'m US$'m
Balance at 1 April 2018 4 965 (761) (106)
Total comprehensive income for the year - (1 329) 130
Profit for the year - - -
Total other comprehensive income for the year - (1329) 130
Treasury share movements (20) - -
Share-based compensation movement” - - -
Transactions with non-controlling shareholders®® - - -
Foreign exchange movement on equity reserves - (4) -
Direct retained earnings and other movements® - 24 (24)
Dividends - - -
Distribution in specie® - - -
Balance at 31 March 2019 4 945 (2 070) -
Balance at 1 April 2019 4 945 (2 070) -
Total comprehensive income for the year - (1116) -
Profit for the year - - -
Total other comprehensive income for the year - (1116) -
Share capital movements® (1547) 208 -
Treasury share movements (36) - -
Share-based compensation movement” - - -
Transactions with non-controlling shareholders® - - -
Other movements?” - - -
Recognition of Prosus’s non-controlling interest - - -
Direct retained earnings movementst® - 4 -
Dividends - - -
Balance at 31 March 2020 3362 (2 974) -

(" Retained earnings include a decrease of US$62.6m (2019: US$nil) related to the settlement of share-based compensation
benefits. The share-based compensation reserve includes the current year expense recognised in the income statement
of US$118.6m (2019: US$98.0m).

2 Relates to the derecognition of non-controlling interest of US$79.8m related to the MultiChoice Group which was
distributed to shareholders in February 2019 through a listing on the JSE Limited stock exchange.

© Relates mainly to the put option liabilities raised from the existing control business combination reserve of US$137.5m.
The group’s various disposals and other transactions with non-controlling interest resulted in the realisation of retained
earnings of US$8.9m and non-controlling interest of US$228.5m. In the prior year the settlement of put option liabilities
and transaction with non-controlling interest amounted to US$924.9m.

“ Relates to the realisation of the fair value reserve recognised through other comprehensive income of US$42.1m
(2019: US$439.4m), the recycling of share-based compensation reserve of US$210.5m (2019: US$186.6m) on the vesting
of the share options and existing business combination reserve of US$7.1m (2019: US$209.9m).

® Relates to the MultiChoice Group which was distributed to shareholders in February 2019.

© During the current year Naspers effected a share repurchase programme.

) Relates mainly to the realisation of reserves as a result of various disposals and liquidations in retained earnings of
US$37.4m and in existing control business combination reserve of US$8.4m.
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Summarised consolidated statement of changes in equity (continued)

Existing
control Share-
business based
combino- compen- Share- Non-
Valuation tion sation Retained holders”  controlling

reserve reserve reserve earnings funds interest Total
US$'m US$'m US$'m US$'m US$'m US$'m US$'m
841 (1 847) 1460 20 971 25 523 169 25 692
355 - 395 6 901 6 452 14 6 466
- - - 6 901 6901 20 6921
355 - 395 - (449) (6) (455)
- - - - (20) - (20)

- - 30 - 30 3 33

- 930 - (890) 40 64 104

3 - - (M @) @ (4)
(439) (210) (187) 836 - - -
- - - (196) (196) (116) (312)

- - - (3 828) (3 828) - (3 828)
760 (1127) 1698 23 793 27 999 132 28 131
760 (1127) 1698 23793 27 999 132 28 131
(437) - 429 3137 2013 19 2 032
- - - 3137 3137 267 3404
(437) - 429 - (1 124) (248) (1372)
- - - - (1339) - (1339)
- - - - (36) - (36)
- - 12 (63) (51) (2) (53)

- (166) 1 9) (174) 233 59
- 8 - (37) (29) - (29)

- (6 399) (53) 37 (6 415) 7798 1383
(42) (7) (211) 256 - = =
- - - (218) (218) (2) (220)
281 (7 691) 1876 26 896 21 750 8 178 29 928
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Summarised consolidated statement of cash flows

Year ended 31 March

2020 2019
Notes US$'m US$'m

Cash flows from operating activities
Cash from operations (394) 322
Interest income received 261 244
Dividends received from investments and equity-accounted investments 387 344
Interest costs paid (235) (252)
Taxation paid (215) (248)
Net cash (utilised in)/generated from operating activities (196) 410
Cash flows from investing activities
Acquisitions and disposals of tangible and intangible assets (109) (152)
Acquisitions of subsidiaries, associates and joint ventures 13 (867) (1 402)
Disposals of subsidiaries, businesses, associates and joint ventures 13 109 1460
Acquisition of short-term investments" (3 868) (8 591)
Maturity of short-term investments 7 022 1361
Cash movement in other investments and loans 29 (2)
Net cash generated from/(utilised in) investing activities 2 316 (7 326)
Cash flows from financing activities
Proceeds from sale of subsidiary shares® 14 1568 -
Payments for the repurchase of shares 15 (1426) -
Proceeds from long- and short-term loans raised 15 1300 62
Repayments of long- and short-term loans 15 (1047) (51)
Outflow from equity-settled share-based compensation
transactions (195) (119)
Additional investment in existing subsidiaries® (68) (1 610)
Dividends paid by the holding company and its subsidiaries (211) (317)
Repayments of capitalised lease liabilities (34) (59)
Funding received from non-controlling shareholders 127 70
Other movements resulting from financing activities (8) (19)
Net cash generated from/(utilised in) financing activities [ (2 043)
Net movement in cash and cash equivalents 2 126 (8 959)
Foreign exchange translation adjustments on cash and cash
equivalents (112) (132)
Cash and cash equivalents at the beginning of the year 2276 11 368
Cash and cash equivalents classified as held for sale 12 (19) @)
Cash and cash equivalents at the end of the year 4271 2276

(" Relates to short-term cash investments with maturities of more than three months from date of acquisition.

2 Proceeds from sale of subsidiary shares net of transaction costs.

© Relates to transactions with non-controlling interests. The prior year includes the settlement of the group’s put option

liabilities.

Cash flow information related to the 2019 financial year includes cash flows associated with discontinued

operations. Refer to note 5.
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Notes to the summarised consolidated financial statements
for the year ended 31 March 2020

1. General information
Naspers Limited (Naspers or the group) is a global consumer internet group and one of the largest
technology investors in the world. Operating and investing in countries and markets across the world
with long-term growth potential, Naspers builds leading companies that empower people and enrich
communities. The group operates and partners a number of leading internet businesses across the
Americas, Africa, the Middle East, Central and Eastern Europe, and Asia in sectors including online
classifieds, food delivery, payments and fintech, travel, education, health, etail and social and internet
platforms.

On 11 September 2019 Naspers listed its international ecommerce and internet assets on Euronext
Amsterdam. This listing has created a new global consumer internet group Prosus N.V. (formerly
Myriad International Holdings N.V.) (Prosus), comprising Naspers’s internet interests outside South
Africa and includes investments in online classifieds, food delivery, payments and fintech, etail, travel,
education and social and internet platforms, among others. Prosus N.V. has a secondary, inward
listing on the Johannesburg Stock Exchange (JSE) in South Africa. Pursuant to this transaction, the
group issued 6 011 074 N ordinary shares to those shareholders who elected not to receive Prosus
N.V. shares upon listing. In total, 56 065 A ordinary shares were also issued to existing A ordinary
shareholders. These shares were issued for no consideration. Refer to note 14 for details of the listing
of Prosus N.V.

2. Basis of presentation and accounting policies
The summarised consolidated financial statements for the year ended 31 March 2020 have been
prepared in accordance with the JSE Listings Requirements, relevant to summarised financial
statements (abridged reports) and the provisions of the Companies Act No 71 of 2008. The JSE
Listings Requirements require abridged reports to be prepared in accordance with the framework
concepts, the measurement and recognition requirements of International Financial Reporting
Standards (IFRS), the SAICA Financial Reporting Guides as issued by the Accounting Practices
Committee and Financial Pronouncements as issued by the Financial Reporting Standards Council,
and to also, as a minimum, contain the information required by IAS 34 Interim Financial Reporting.

The summarised consolidated financial statements do not include all the disclosures required for
complete annual financial statements prepared in accordance with IFRS as issued by the Internationall
Accounting Standards Board (IASB). The accounting policies used in preparing the consolidated
annual financial statements, from which the summarised consolidated financial statements were
derived, are consistent with those applied in the previous consolidated annual financial statements,
except as set out in the new accounting pronouncements below.

Operating segments

The group’s reportable segments reflect the components of the group that are regularly reviewed by
the chief operating decision maker as defined in note 41 “Segment information” in the consolidated
financial statements. The group proportionately consolidates its share of the results of its associates

and joint ventures in its reportable segments.
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Notes to the summarised consolidated financial statements (continued)
for the year ended 31 March 2020

20

Basis of presentation and accounting policies (continued)

Going concern

The summarised consolidated financial statements are prepared on the going concern basis. Based
on forecasts and available cash resources, the group has adequate resources to continue operations
as a going concern in the foreseeable future. As at 31 March 2020, the group recorded US$8.33bn in
net cash, comprising US$4.30bn of cash and cash equivalents and US$4.06bn in short-term cash
investments. The group had US$3.52bn of interest-bearing debt (excluding capitalised lease liabilities)
and an undrawn US$2.5bn revolving credit facility.

In assessing going concern, the impact of the Covid-19 pandemic on the group’s operations and
liquidity was considered in preparing the forecasts. The board is of the opinion that the group has
sufficient financial flexibility given its low gearing and very strong liquidity position at 31 March 2020
to negate the expected negative effects that could result from the Covid-19 impact on the group’s
businesses in the year subsequent to the date of these financial statements.

New accounting pronouncements

The group has adopted all new and amended accounting pronouncements that are relevant to its
operations and that are effective for financial years commencing 1 April 2019. The impact of adopting
new accounting pronouncements is outlined below and includes, significantly, the first-time application
of IFRS 16 Leases (IFRS 16) with effect from 1 April 2019. A number of other pronouncements were
also effective from 1 April 2019 but did not have a significant effect on the group’s summarised
consolidated financial statements.

IFRS 16 Leases

IFRS 16 replaces IAS 17 Leases (IAS 17) and IFRIC 4 Determining Whether an Arrangement Contains a
Lease (IFRIC 4) and outlines the principles for the recognition, measurement, presentation and
disclosure of leases. In terms of IFRS 16, the group now recognises all leases (with limited exceptions)
as right-of-use assets and obligations to make lease payments (lease obligations) in the statement of
financial position whereas previously lease payments relating to arrangements classified as operating
leases in terms of IAS 17 were expensed on a straight-line basis in the income statement.

In accordance with IFRS 16, lease payments are allocated between lease obligations and finance
costs. The corresponding lease obligations, net of finance costs, are included in long-term liabilities or
current portion of long-term debt. The interest element of lease payments is charged to the income
statement over the relevant lease term. Right-of-use assets are depreciated over the shorter of the
relevant right-of-use asset’s estimated useful life and the lease term, on a straight-line basis.

The group has applied IFRS 16 on a prospective basis with effect from 1 April 2019 and has therefore
not restated the comparative information contained in these summarised consolidated financial
statements. On transition to IFRS 16, lease liabilities were measured at the present value of remaining
lease payments discounted at the incremental borrowing rate as at 1 April 2019. The right-of-use
assets recognised on 1 April 2019 were measured at an amount equal to the lease liability adjusted
by any prepaid or accrued lease payments and onerous contracts. There was no adjustment to the
group’s opening balance to retained earnings on 1 April 2019.
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Notes to the summarised consolidated financial statements (continued)
for the year ended 31 March 2020

2. Basis of presentation and accounting policies (continued)

New accounting pronouncements (continued)

IFRS 16 Leases (continued)

The group has applied the following practical expedients:

® The group did not reassess whether contracts contained leases and accordingly the previous
classifications applied to these contracts in terms of IAS 17 and IFRIC 4 were retained (ie the
accounting for contracts not previously identified as leases was sustained).

® Operating leases of which the underlying assets were of low value were not recognised as
right-of-use assets and obligations to make lease payments in the statement of financial position
- the existing accounting for these leases was sustained (ie lease payments continue to be
expensed on a straight-line basis for these leases).

® Where appropriate, the group applied a single incremental borrowing rate to a portfolio of
leases and onerous contract provisions with reasonably similar characteristics.

® The group relied on its existing onerous lease contract assessments as an alternative to
performing impairment reviews on right-of-use assets as at 1 April 2019 and recognised all
existing provisions for onerous leases as adjustments to the relevant right-of-use assets as at
1 April 2019.

® Operating leases under which the lease terms end within 12 months (short-term leases) of
1 April 2019 are accounted for as short-term leases (ie lease payments continue to be expensed
on a straight-line basis for these leases).

® The group excluded any initial direct costs from the measurement of right-of-use assets as at
1 April 2019.

® The carrying amounts of leased assets and lease obligations relating to leases that were
classified as finance leases in terms of IAS 17 were treated as the carrying amounts of the
right-of-use assets and lease obligations for purposes of IFRS 16 immediately before the date of
transition (ie as at 31 March 2019).

® The group applied hindsight in determining the lease terms for contracts that contain extension
and termination options.

On transition to IFR